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In computer technology video ads:

• RQ1: What is the relationship between types of technology 
products and user engagement?

• RQ2: What is the relationship between Taylor’s six-segment 
message strategies and user engagement?

• RQ3: What is the relationship between advertising appeals 
and user engagement?

• RQ4: What is the relationship between atmosphere (music, 
voiceover, tone, elevation) and user engagement?

• RQ5: What is the relationship between characters (people, 
diversity, celebrity endorsement) and user engagement?
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• 2022 is marked as the year of metaverse and computer 
technology products are in the trend.

• User engagement among the computer technology 
video ads have not studied yet.

• What are the relationships between product types, 
creative strategies, advertising appeals, atmosphere, 
characters and user engagement in computer technology 
video ads?

• A content analysis study was conducted among 300 
technology video ads from top ten tech companies’ 
YouTube channels in the U.S.
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Discussion

• If the featured technology product belonged to 
IoT, AI, and smart TV, the user engagement of 
the video ads was higher.

• If the featured technology product belonged to 
cloud, camera, and social network site, the user 
engagement of the video ad was lower.

• Video ads using the ego and acute strategy had 
higher user engagement.

• Video ads using voiceover, music, and celebrity 
endorsement had lower user engagement.


