The Impact of Exemplars on Perception
Gap of Risk and Behavioral Intentions
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<+ Individuals tend to believe that they are less susceptible to health threats than *» An online experiment with three conditions (control condition, < Using exemplars could
others, termed as unrealistic optimism. Z“:;“f!fe i d"ztﬁnjzgc)’"d'm"' [REIgmp'cr intense condlition) was enhance the persuasive
| power of health messages
<+ Exemplars in health messages often elicits a third-person effect (TPE, Zillmann, * Age: 21 - 65 (M =36.64, SD = 10.01) by elevating the health risk
2006; Zillmann & Brosius, 2000). & Moles: oL onannde to themselves.
Dependent Variables:
< If the increase of exemplars elevates the risk perception levels to both self and Eemeivej rfst :0 STLF (M(244;5f,8?037) 1_-6]3'2]02"'00';'1'5'1,“ =-_9;)5) < However, this effect was
others, does it decrease the size of this TPE-like perception gap? o Prowantion it oo - @7 not revealed when
Use sunscreen (M = 5.78, SD = 1.61), decrease/avoid indoor individuals were asked to
tanning (M = 6.26, SD = 1.27), cover with report risk perceptions to
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% Prevention intention of others:

Condition One: Condition Two: Condition Three tUse ?U"S(%ee"S(/]V‘z =s‘lt).94'1 5293 )= 1.40), d.eﬁfﬁdsﬁ/ avoid indoor » Participants tended to
: : = 5.12, SD = 1.23), with clot :
Control, no exemplars Exemplar intense Non-exemplar intense (M = 4.60, SD = 1.50), and check skin :engIZrI;S believe that others were
(M = 4.55, SD = 1.38). more susceptible to the

Burdenl: | saw this on TV ong @k ‘:‘ Percepﬁon gap OF perceived riSk (M - -'27' SD a ]'36) i'hre(]i' thCln themSEIVeS.
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Barry: | had skin cancer in 199/;(/§urvived after a series of surgeries

Control Variables:

N % Issue involvement (M = 5.43, SD = 1.00, Cronbach’s a =.85) *» The exemplar-intense
Wy < Multitasking (M = 3.92, SD = 1.08, Cronbach’s a =.79) condition showed
g > ré < Video engagement (M = 4.77, SD = 1.01, Cronbach’s a =.75) v :
§— 4\ S . BT B ccience closs. < Response efficacy (M = 6.05, SD = 1.04, Cronbach’s a = .89) individuals percewed
e Y 4 o < Self efficacy (M = 5.90, SD = 1.03, Cronbach’s a =.90) themselves to be more
 Perceived severity (M = 6.21, SD = 1.02, Cronbach’s a = .90) susceptible to the threat
HYPOTHESES & RES EARCH QU ESTIONS RESU LTS than others
H1: The more exemplars used in a health message, the more likely individuals will emcttitisy e o s Tsinghe It of PrpionGoponPresenion i
perceive risks to the health threat, regardless of the format. I ' S it g S
H2: After exposure to health messages with exemplars, individuals would perceive Vol 202
others to be more susceptible to the health threat than themselves. mcttitnone s >
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RQ1: Is the magnitude of TPE-like risk perception related to the amount of exemplars R I o - B -
used in a health message? L A o< s T : e
RQ2: Does the risk perception gap predict behaviors/behavioral intentions above S I 3 N N
and beyond the influence of perceived risks to oneself and to others? 0w g v e e ——
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